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Combating obesity with public policy 
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10%  $45   $46       $  $60   $240   $522   $48  $50  $51  $53   $55  56   $58  
15%  $63   $66     $ 83   $86   $341   $743   $68  $71  $73   $75   $78   80   $
20%  $80   $83      $1 $108   $431   $937   $86  $89  $92  $95   $98  01 $105  
Note: For methodology, see appen
 Estimated ev fr e sh in   offset by 




Table 3.  net r enue  om th  taxes  own  table 2,












10% $30 $3 3   $40 $41 $164 $356 2 $3   $34 $35 $36 $37 $38 
15% $41 $4 45 6  $54 $56 $224  $487 3 $   $4  $48 $49 $51  $53 
20% $50 $5 54 6  $65 $68 $269 $587 2  $   $5  $58 $60 $61 $63 
Notes: The policies anal hi ho e f  ex  a 10 percent tax on 
 a 10 t t dy ts  et r methodology, see appendix.
yzed in t s table s w the net revenu rom, for ample, combining






10% tax rate 15% tax rate 20% tax rate State 
2010 2011 2010 2011 2010 2011 
Alabama  $600   $600   $800   $900   $1,100   $1,100  
Alaska  $100   $100   $200   $200   $200   $200  
Arizona  $1,000   $1,100   $1,500  $1,600  $1,900   $2,000  
Arkansas  $400   $400   $500   $500   $600   $700  
California  $5,700   $6,000   $8,200  $8,500  $10,300  $10,700 
Colorado  $800   $900   $1,200  $1,200  $1,500   $1,600  
Connecticut  $600   $600   $800   $800   $1,000   $1,100  
Delaware  $100   $100   $200   $200   $200   $200  
District of Columbia  $100   $100   $100   $100   $200   $200  
Florida  $2,600   $2,700   $3,700  $3,900  $4,700   $4,900  
Georgia  $1,200   $1,300   $1,700  $1,800  $2,200   $2,300  
Hawaii  $200   $200   $300   $300   $400   $400  
Idaho  $200   $200   $300   $300   $400   $400  
Illinois  $1,800   $1,800   $2,500  $2,600  $3,200   $3,300  
Indiana  $800   $900   $1,200  $1,200  $1,500   $1,600  
Iowa  $400   $400   $600   $600   $700   $800  
Kansas  $400   $400   $500   $600   $700   $700  
Kentucky  $500   $600   $800   $800   $1,000   $1,000  
Louisiana  $500   $500   $700   $800   $900   $1,000  
Maine  $200   $200   $300   $300   $400   $400  
Maryland  $900   $900   $1,200  $1,300  $1,500   $1,600  
Massachusetts  $1,000   $1,100   $1,500  $1,500  $1,800   $1,900  
Michigan  $1,400   $1,400   $2,000  $2,000  $2,500   $2,600  
Minnesota  $800   $800   $1,100  $1,200  $1,400   $1,500  
Mississippi  $300   $300   $500   $500   $600   $600  
Missouri  $800   $800   $1,100  $1,200  $1,400   $1,500  
Montana  $200   $200   $200   $200   $300   $300  
Nebraska  $200   $200   $300   $400   $400   $400  
Nevada  $500   $500   $600   $700   $800   $900  
New Hampshire  $200   $200   $300   $300   $400   $400  
New Jersey  $1,400   $1,400   $1,900  $2,000  $2,400   $2,500  
New Mexico  $300   $300   $400   $400   $500   $600  
New York  $2,800   $2,900   $4,000  $4,100  $5,000   $5,200  
North Carolina  $1,200   $1,300   $1,700  $1,800  $2,200   $2,300  
North Dakota  $100   $100   $100   $100   $200   $200  
Ohio  $1,600   $1,600   $2,200  $2,300  $2,800   $2,900  
Oklahoma  $500   $500   $600   $700   $800   $800  
Oregon  $600   $700   $900   $900   $1,100   $1,200  
Pennsylvania  $1,800   $1,900   $2,600  $2,700  $3,300   $3,400  
Rhode Island  $200   $200   $200   $200   $300   $300  
South Carolina  $600   $600   $800   $800   $1,000   $1,000  
South Dakota  $100   $100   $100   $200   $200   $200  
Tennessee  $800   $800   $1,100  $1,200  $1,400   $1,500  
Texas  $2,900   $3,100   $4,200  $4,400  $5,300   $5,500  
Utah  $400   $400   $500   $600   $700   $700  
Vermont  $100   $100   $100   $100   $200   $200  
Virginia  $1,100   $1,200   $1,600  $1,700  $2,000   $2,100  
Washington  $1,100   $1,200   $1,600  $1,700  $2,000   $2,100  
West Virginia  $200   $200   $300   $300   $400   $400  
Wisconsin  $800   $800   $1,100  $1,200  $1,400   $1,500  








10% tax/subsidy 15% tax/subsidy 20% tax/subsidy State 
2010 2011 2010 2011 2010 2011 
Alabama  $400   $400   $600   $600   $700   $700  
Alaska  $100   $100   $100   $100   $100   $100  
Arizona  $700   $700   $900   $1,000   $1,100   $1,200  
Arkansas  $200   $300   $300   $300   $400   $400  
California  $3,800   $4,000   $5,200   $5,400   $6,200   $6,500  
Colorado  $600   $600   $800   $800   $900   $900  
Connecticut  $400   $400   $500   $500   $600   $600  
Delaware  $100   $100   $100   $100   $100   $100  
District of Columbia  $100   $100   $100   $100   $100   $100  
Florida  $1,800   $1,900   $2,500   $2,600   $3,000   $3,200  
Georgia  $900   $900   $1,200   $1,200   $1,400   $1,500  
Hawaii  $100   $100   $200   $200   $200   $200  
Idaho  $200   $200   $200   $200   $200   $300  
Illinois  $1,200   $1,300   $1,700   $1,800   $2,000   $2,100  
Indiana  $600   $600   $800   $800   $1,000   $1,000  
Iowa  $300   $300   $400   $400   $500   $500  
Kansas  $300   $300   $400   $400   $400   $500  
Kentucky  $400   $400   $500   $500   $600   $600  
Louisiana  $400   $400   $500   $500   $600   $600  
Maine  $100   $100   $200   $200   $200   $200  
Maryland  $600   $600   $800   $900   $1,000   $1,000  
Massachusetts  $700   $700   $900   $1,000   $1,100   $1,100  
Michigan  $1,000   $1,000   $1,300   $1,400   $1,600   $1,700  
Minnesota  $600   $600   $800   $800   $900   $1,000  
Mississippi  $200   $200   $300   $300   $400   $400  
Missouri  $500   $600   $800   $800   $900   $900  
Montana  $100   $100   $100   $100   $200   $200  
Nebraska  $200   $200   $200   $200   $300   $300  
Nevada  $300   $300   $400   $4   00  $500   $500  
New Hampshire  $100   $100   $200   $200   $200   $200  
New Jersey  $900   $900   $1,200   $1,300   $1,500   $1,500  
New Mexico  $200   $200   $300   $300   $300   $300  
New York  $1,800   $1,900   $2,500   $2,600   $3,000   $3,100  
North Carolina  $800   $900   $1,200   $1,200   $1,400   $1,500  
North Dakota  $100   $100   $100   $100   $100   $100  
Ohio  $1,100   $1,100   $1,500   $1,500   $1,800   $1,800  
Oklahoma  $300   $300   $400   $400   $500   $500  
Oregon  $400   $400   $600   $600   $700   $700  
Pennsylvania  $1,200   $1,300   $1,600   $1,700   $2,000   $2,000  
Rhode Island  $100   $100   $100   $200   $200   $200  
South Carolina  $400   $400   $500   $600   $600   $700  
South Dakota  $100   $100   $100   $100   $100   $100  
Tennessee  $600   $600   $800   $800   $900   $1,000  
Texas  $2,000   $2,100   $2,800   $2,900   $3,400   $3,600  
Utah  $200   $300   $300   $300   $400   $400  
Vermont  $100   $100   $100   $100   $100   $100  
Virginia  $800   $800   $1,100   $1,100   $1,300   $1,400  
Washington  $700   $800   $1,000   $1,100   $1,200   $1,300  
West Virginia  $200   $200   $200   $200   $300   $300  
Wisconsin  $600   $600   $800   $800   $900   $1,000  






























































































































































































































































































































































































































































































































































About the WellPoint Foundation 
 Foundation,
Inc. Through charitable contributions and programs, the Foundation promotes WellPoint’s 
t commitment to enhance the health and well‐being of individuals and families in
communities that WellPoint’s affiliate health plans serve. The Foundation focuses its funding 
ic initiatives that promote the Healthy Generations Program, a multi‐generational 
e that targe
morbidity rates, long term activities that decrease obesity and increase physical activity, 
s prevalence in adult populations, adult pneumococcal and influenza vaccinations and
g cessation
campaign and provides a 50 percent match of associates’ campaign pledges. To learn more 
he WellPoint Foundation please visit www.wellpointfoundation.org.
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